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Nouveau Crédit Auto - |abanguepestale fifcraditauto
Profitez de I offre de lancement taux fixe attractif jusgu'a 48 mois

Besoin d'un Véhicule ? - www cofidis friauto
Realisez vos projets avec le prét personnel cofidis. Simulez en ligne

crédit auto - www cofinoga fifcredit-auto
Besoin dun Crédit Auto 7 Simulation et réponse en ligne !

Une voiture & financer? - sofinco fricredit_auto
Simulez votre crédit auto: neuf ou doccasion, avec ou sans apport.

Creédit auto : comment obtenir les meilleures conditions ?

Meilleurtaux compare les offres de multiples organismes financiers pour vous obtenir le meilleur taux
de crédit auto.

credit-consommation.meilleurtaux. comfload_pages php?pages=pret_auto_moto - Page en cache

Crédit consommation - crédits auto, fravaux, loisirs, résemnve ..
Cofinoga, spécialiste du prét a la consommation vous propose de nombreuses possibilités de
financement pour votre crédit auto, emprunt moto, credit travaux, crédit loisir et __.

www.cofinoga. fr - Page en cache

Credit auto : achat & crédit de votre voiture neuve ou d'occasion ...

Cetelem vous propose des solutions de crédit auto pour le financement de votre voiture neuve ou
d'occasion. Faites une demande de prét véhicule en ligne.

www_cetelem fr/credit/pret-auto-moto/voiture_php - Page en cache

Credit auto SOFINCO : simulation en ligne de votre crédit auto

Faites votre demande de crédit auto avec Sofinco pour une voiture neuve ou d'occasion ! Financez
votre automobile avec un prét auto Sofinco, votre société de crédit en ligne

www_sofinco fr/credit-pret/credit-auto_htm - Page en cache

Financement GE Money Bank
Trouvez le crédit adapté a tous vos
projets avec GE Money Bank |
credit.gemoneybani fr

Prét Travaux CSF

A partir de 5,50% TEG annuel fixe
Profitez-en avant le 31 mai !
www_csf fifcredit-auto

Crédit Auto en ligne.

Demandez votre Crédit Auto en ligne.
Réponse immédiate !
Credit-Auto_Creditneto.net

Envie d'une Auto ?

Découvrez les Credits Médiatis pour
financer votre Auto !

www_mediatis fr

credit and auto

Credit Macif, le crédit simple,
avantageux et modulable.
www_macif fr

Votre message ic
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@ Tout afficher ) Seulement en francais ) Belgigue seulement

TOUS LES RESULTATS -10 resultats sur 179000000 - Avance Sites sponsorise

Credit auto
Credit auto OFFRE SPECIALE, la meilleure offre du marché en terme de crédit auto
www.autoreflex. com/credit-auto-occasion.asp - Page en cache

(]

Crédit auto - Crédit voiture {devis, taux, simulation) - Comparateur ..

Crédit auto : Caradisiac s'est associé aux plus grands noms du crédit auto pour vous aider a
financer votre voiture.

www.caradisiac_.com/senvice/credit-auto - Page en cache

Credit auto : achat a crédit de votre voiture neuve ou d'occasion ...

Cetelem vous propose des solutions de crédit auto pour le financement de votre voiture neuve ou
d'occasion. Faites une demande de prét véhicule en ligne.

www.cetelem fricredit/pret-auto-motofvoiture.php - Page en cache

Credit auto - 18 taux prét voiture occasion et neuve : comparatif

Prét voiture ? Trouvez le crédit auto le -cher : 18 taux en prét auto comparés en Belgique pour
trouver le meilleur taux en financement auto pour 'achat de votre prochaine ..
www.credit-auto.be - Page en cache

Cradit antn nac char immadiat noor 'achat A'iine vnitiire narie o



rg’EAFH:‘.H

UNIVERSITY

voorkeuran

Web  Afbeeldingen  Nieuws (Meer |

MEN. ‘Hotmail Aanmelden

—— -

' Ir-
JIP 1

!
-

autolening L
@ alles weergeven 'O Alleen Nederlands (O} Alleen van Belgie
ALLE RESULTATEN 1-10van 51.500 resultaten - Geavanceerd Gesponsorde wehsites

Autolening ? De beste autolening vinden voaor je occasie of nieuwe auto ...

Autolening nodig ? Vergelijking van 18 autofinancieringen in Belgi&. Vindt de beste autolening voor
J& nieuw auto of je occasie
www.beste-autolening.be - Pagina in cache

Autoleningen - vraaq een goedkoop krediet aan

Hier vindt u de autolening met de laagste maandlasten en sluit het krediet direct online af. De
aanbiedingen voor deze lening zijn geldig vanaf 2 mei 2010.

www _verzekeren cc/lening/autolening html - Pagina in cache

Auto-lening.eu - Vergelilk de verschillende mogelijkheden voor de ...

Een autolening afsluiten doe je niet zomaar. Tussen de verschillende kredietinstellingen zijn er
dikwijls grote onderlinge verschillen. Je kan veel geld besparen als je weet waar ...
www_auto-lening.eu - Pagina in cache

Autolening > Home

Bent u automotive dealer, en wilt u uw klanten attenderen op een écht voordelige financiering? Word
dan partner van Autolening.nl!

www_autolening.nl - Pagina in cache
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search alliance ‘(

The Yahoo! and Microsoft Search Alliance is a major initiative between the
companies to create a competitive choice in search  for advertisers and
consumers.

When the Yahoo! and Microsoft Search Alliance is implemented, both
companies will continue to have differentiated consumer search
experiences.

However, Microsoft will manage the technology platforms that deliver
the algorithmic (powered by Bing) and paid (powered by adCenter)
search results.
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Market Shares in France

m Google = Bing mYahoo

4% 3%

Source : AT Internet Institute — November 2009



Market Shares in US

m Google = Bing mYahoo

Source : comScore — November 2009



Top Sites in Belgium (Alexa)

%]

google.be
Version belge du moteur permettant de limiter les recherches aux pages belges.

Priririr iy Seorch Analhtics B Audience B

facebook.com
A social utility that connects people, to keep up with friends, upload photos, share links and ... mMore
**** .1 Search Analytics »  Audience @

L

live.com
Search engine from Microsoft.

vy Search Anshytics B Audience p

L]

youtube.com

YouTube is a way to get yourvideos to the people who matter to you. Upload, tag and share your...
More

**** .1 Search Analytics »  Audience @

google.com
Enables users to search the Web, Usenet, and images. Features include PageRank, caching and
fra... Meore

Wrirdrrdy Sesch Anslytics » Audiencs p

msn.cam
Dialup access and content provider.

ﬁﬁﬂ'ﬁ Search Analytics »  Audience @

yahoo.com
Fersonalized content and search options. Chatrooms, free e-mail, clubs, and pager.
iy s Sesrch Anahtics B Audience B

]

10

wikipedia.org
An anline collaborative encyclopedia.
**'&ﬂi Search Anslytics B Audience B

google.fr
ey SeschAnahtics B Audience B
ebay.be

Achat etvente d'objets neufs ou doccasion selon le format prixfixe ou enchéres. Site pour le.. More
rir1ryr1r Search Anslytics p  Audience p



A vision of the Future in Belgium S e

2012
« MSN is still the largest portal in Belgium
e Bing has gained market shares

* Yahoo! opens Yahoo.be

4

10% to 20% market shares for Bing ?



Audience SEAIR=H::H

Reach your potential
customers when they
search for your products

- Audience in France : 9,2 millions Unique Visitors.

- 68% are looking for information for an online purchase at least 3 times
per month*

- /7% bought on the Internet during the last six months*.

- Bing users spend 26% more than the average Web user "



Qualified Audience

Bing users spend 17% more time on
the destination sites that the average
French Internet users.

Bing users are 54% more likely to
convert than the average French
users and 61% more than the Google
users.

Source: NNR France, June-August 2009 - for Microsoft

03:10 03:07 03:04
Total Google Yahoo! Bing

Average time spent on the destination sites, from .

4, 7%
3,8%
3,1% 3,0% I
Total Google Yahoo! Bing

Conversion Rate after clicking on a result from...



Audience Profile : 25-49 years old

| images Vidéos Shopping Actualités Carte

oiNg

@ Affi t @ Uniquement en frang, @ France uniquement

Vidkos  Snophing  Actuaités 7 Comnexion | France | Auties v
- e ——— . L =

microsoft

Men
50%

Affichertout © Seulement en frangais © France seulement
TOUS LES TOUS LES RESULTATS
ESULTATS

000 000 résultats - Av Sites sponsorisés

Microsoft France Microsoft MCSE Messagerie
Page daccueil de Microsoft France - des logiciels, des solutions pour entreprises, du support, et des MCSE - Point de passage

incontoumable de Fexpetise technique

RECHERCHES informations
fttp:/funwow. egilia-learning. com/

SOCIEES W microsoft com//r
Microsoft Visual J# V1.1
Centre de télé Microsoft E'“‘?E Le Fi L —
Consultez le Centre de téléchargement pour obtenir dans une multitude de langues les mises & jour 5 clasacment des 30 meileutes
- ’ Entreprises ol travailler en 2009
les plus récentes pour les produits Microsoft
i lefigaro.fi/emploi-formation

wwnw_microsoft com/downloads/search.aspxdisplaylang=fr - Page en cache

Votre message ici

Aide et Support Microsoft

La page d'accueil du site Microsoft daide et support est le portail de référence pour aide concemant
les produits Microsoft. Téléchargez les derniéres mises a jour et

suppart. microsoft.com/7In=FR

50 years
& +
31%

Wose modérs { Modrier ) Triex par - melleur resullat | date (les plus recentes) [

TOUS LES
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| would like a Microsoft adCenter account.

How do | start?



6 b s

Bid price xClicks = Amount you pay

You only pay for the clicks you get.

$ $ $



Ad Rank

What determines my ad's
position on the Bing
search results page?

Cost per click
keyword bid

« Amount you bid for the

keywaord

Quality

« Your ad's relevance to its

keywords and landing page

The value of your goods or
services to the search customer

Performance
(Click-thru rate)

Ratio of the number of times
vour ad Is clicked to the
number of times it is displayed



Campaign Structure

Campaign 1

Ad Group

Ad Group

Ad

Ad

Ad

Ad

Same Keywords
Keyword
Keyword
Keyword
Keyword

Same Keywords
Keyword

Keyword
Keyword
Keyword



Account Structure SEAIR?CH

Campaign 1

Company Campaign 2

Campaign 3




https://adcenter.microsoft.com URIVE

Microsoft Advertising
adCenter

Start your sea rch advertisi ng Get started right away Sign in with your adCenter user

name

with Microsoft today W
User name;

Clicks. Leads. Sales. We're here to help you grow your |
business. Pay only when someone clicks your ad. Show ads on Bing

] Display your product or service Password:
Your ad here to as many as 78 million
Sx‘ﬁl’;f‘“"“d on MSN potential customers. Maore... .
a ng.
W.E:gmple_mm . Learn what's new. Remember me
Improve customer targeting, Sign in
_— pause and resume ads and
= — s e - keywords, and more. More... Forgot your user name or password?
= ﬁiu e Expand your ad reach.
———_ Connect with millions on the Connexion to adCenter with your -
e T high traffic Microsoft content Windows Live ID
S o mosmm network. More... (exampless5@hotmail.com).
o :’T":;E_EF?F*L‘;E"“ Become an expert. , ) o
e A i Get training and certification To use Windows Live ID to sign in to
e eseonE—= - adCenter, first link your adCenter user
" with the adExcellence - :
name to a Windows Live ID. More...

program. More...



Let's start !

Signing Up for
Microsoft adCenter Is Easy

Sign up today and create your first campaign, ad and keywords. It is

quick, easy, and there is no-charge. You only pay when someone

clicks your ad. After yvou finish signing up, you will be able to monitor

and customize your campaigns, import keywords, and more.

Target your customers.
It is easy to target who vou want to see your ad.

Create your ad.

Write a text ad that describes your products and services.

Enter your keywords.
Pick up to 100 keywords that your customers are likely to
use.

Set your budget.
Set a monthly budget that reflects how much you want to
spend.

Confirm and activate your ad campaign.

Look for the light bulb! It's your clue that there's more inside
= adCenter.

Why sign up?
Microsoft adCenter helps you manage your search advertising campaign
simply and efficiently. Start today to get connected with customers.

Top questions

How much does it cost to sign up?

You won't be charged to create an account. You only pay when someone
clicks your ad.

How long will it take?
Signing up should take vou about 10-15 minutes.

What do I need?
You'll need your credit or debit card and billing information.

If yvou have guestions, you can contact an adCenter Specialist at
oW ony time or call Customer Service at (800) 519-7601 between
ﬂ &:00 AM and &:00 PM Pacific Time, Monday through Sunday. (TTY

(800) B77-9580). You can also get help from our team of search

experts after you sign up.

Confirm your country/region:
English - Canada -

Or Sign up using 3 Windows Live ID.



Step 1 : Target your customers UNTVE

Target your customers

Targeting helps get vour ad in front of the people who are most likely to want vour product or service.

1. Targeting - Continue =>

Which language will you use to write your ad, and in which market do you want to distribute your ad?

English - UK -

English - Canada

English - Singapore

English - UK

English - United States regions

French - Canada

French - France ;

R, i ountry/region
[ French - France L

Inside adCenter, you can use the time-of-day and demographic targeting to focus on the people
© who are most likely to buy from you.

rs located?

[ Continue ==




Step 2 : Write your ad

Create your ad

To get started, you need to create one ad. After you finish signing up, you can change or delete this ad, or create new ads.

1. Taroetin 2. Ads << Back ] [ Continue >
Ad title: Crédit Auto Text ad preview:
25 characters maximum
d i Credit Auto
Ad text: d'occasion ? Profitez maintenant du taux a 4% | Vaoiture neuve ou d'occasion ?
70 characters maximum Profitez maintenant du taux a
. 4% |
Display URL: . http:/fwww.creditautomoinscher.com http:/fwww.creditautomoinsch
The URL shown in your ad.
35 characters maximum er.com
Destination URL: http.-'.-" - Line breaks and ad size will vary
The webpage that - depending upon the ad's position on
customers go to when they www.creditauntomoinscher. ccnml - the webpage and the viewer's browser
click your ad. sattings.

1017 characters maximum

Want vour ad to change based on your customer’s search guery? Microsoft adCenter offers dynamic
< keyword insertion to help automatically create ads based on user searches.

<< Back ] [ Continue >




Step 3 : Choose your keywords DR VE

Enter your keywords

In the orange box below, enter the keywords or phrases that are related to your ad.

1. Targeting 2. Ads 3. Keywords

<= Back ] [ Continue ==

Enter one keyword or phrase per line as shown in the example below.

For example:

Cruise

Bahamas cruise

crédit
credit
crédit
credit
crédit
credit
crédit
credit
crédit
credit

auto -
auto

autos

autos

antomobile

antomobile

antomobiles

antomobiles

voliture

voliture

—

is limited to 100
itional ads with

Need help finding keywords?

@ Find keywords containing a word or phrase

(") Search a website for keywords

cradit auto

Find keywords

The keywords generated by the research tool are not
guaranteed to meet the Editorial Guidelines. You are
responsible for the keywords vou select.

Generated Keywords

credit auto 1,367 i
[[] pret auto 463

crédit auto 254 E|
meilleur credit auto 97

comparatif credit auto &0

taux credit auto &5

[ comparer credit auto 49 -




Step 4 : Set your budget SEARCH

Set your budget

To set up your account, enter how much you are willing to spend on your monthly budget, and yvour default bid.

1. Targeting 2. Ads 3. Keywords 4. Pricing << Back ] [ Continue >

. The budget amount that you enter will be
Monthly budget (GBP): 2000 spread evenly across the month.

The minimum bid is 0.05 (GBP). The default bid
will apply to all of your keywords, so choose an
amount you're comfortable paying each time a
user clicks vour ad. Once you finish signing up,
you can change the default bid as often as you
want. The higher the bid, the mare likely yvour
ad will appear higher in search results.

Default bid (max. CPC): 0.4

Want more control over yvour bidding? Inside adCenter you can set a specific bid by match type for each
= keyword. It's a simple and more precise way to control your spend.

<< Back ] [ Continue »>




Step 5 : Confirm your campaign SEA

Confirm your ad campaign details

o . ® ® & :
1. Targeting 2. Ads 3. Keywords 4. Pricing 5. Review [ << Back ] [ Continue ==
Campaign details
Monthly budget: 5,000.00 [ Edit ] Yourad: [Edit]
Default bid (max. CPC): 0.50 [ Edit ] Credit Auto
Language: French - France [ Edit ] Voiture neuve ou d'occasion ? Profitez.
Targeted countries/regions: All [ Edit ] maintenant du taux a 4% !
hittp:/fww creditautomoinscher.com

Keyword list: [ Edit]

+ credit auto +« credit auto + credit autos + credit autos

« crédit automobile + credit automobile « crédit automobiles +« credit automaobiles

« crédit voiture + credit voiture

Account information

First name:
Last name:

User name:

Create a user name and password with

Password: at least & characters and no spaces.

Confirm password:



Step 6 : Enter billing detalls and activate !

Activate your ad campaign

1. Targeting 2. Ads 3. Keywords 4. Pricing 5. Review 6. Billing

Company information
Company name:

Industry:

Address line 1:

Address line 2 {(optional):

Knewledge
Agency or Sales House -

4 Route d'Arlon

<< Back ] [ Submit ==

City: Windhof
Country or region: Luxembourg -
State or province: Luxembourg (fr) -
ZIP Code or postal code: 83949
Business phone: 00352691122436
Payment information

Name on card Gérald Claessens

Card type:
Card number:!
Expiration date:

Security code:

Select credit or debit card -

December - 2012 -

What is this?



Editorial Guidelines SEAIR?C‘-H

To ensure your ad Iis accepted quickly, follow
Microsoft Editorial Guidelines for :

- Style
- Content

- Functionality

See Microsoft AdCenter Help for complete
and detalled guidelines !



Character limits



Editorial style

Use correct :

- Capitalization

- Special characters
- Punctuation

- Spelling

- Grammar

- Price quotes

- Call to actions



Content guidelines

Restrictions for:

- Adult content

- Alcohol, tobacco and drugs
- Firearms and fireworks

- Gambling

- lllegal marketing, spam

- Pharmaceuticals

- Hate speech, violence, religious and political
content



Bidding

Remember :

- The amount you bid on your keywords affects your
ad’s position

Bidding options and tools:

- Keyword match type

- Maximum keyword bid price
- Individual keyword bids

- Optional incremental bid

- Keyword bid estimator tool



Advanced functionalities

Similar to Google AdWords :
- Geo targeting

- Time targeting

- Conversion tracking

- Dynamic text

- Ad Preview Tool

NOT similar to Google AdWords :
- Gender & age targeting



Tools : 1. Microsoft Advertising Intelligence

- Formerly adCenter Add-in for Excel (beta)

- Keyword research and optimization tool



Tools : 2. Microsoft adCenter Desktop

- Make changes offline, and then upload

- Edit ads, ad groups, and keywords at once
- Creation Wizard

- Copy / paste adCenter data

- Get performance alerts

- Research new keywords



Results compared with AdWords

Same campaign, same period, same target

AdCenter AdWords Dif.
Impressions 177.770 1.383.850 12,85%
Clicks 12.840 1270380 10,08%
CTR 7,22% 9,20% 78,47%
Av. CPC € 0,22 € 0,69 32,64%
Budget € 2872 €87.277 3,29%
Av. Position 1,54 2,25 68,58%
Conversions 80 2.010 3,98%
CR 0,62% 1,58% 39,48%
CPA € 35,90 € 43,42 82,67%

Low volume, but good CPC & CPA



Useful URLS

Microsoft adCenter :

- https://adcenter.microsoft.com

Learning Center, Downloads, adExcellence :

- http://advertising.microsoft.com



TOP Tip

Convert your Google AdWords campaigns into
Microsoft Campaigns :

1.
2.

Download the Excel template from adCenter.

Copy / paste your ads and keywords into the
template.

Upload the filled Excel template into adCenter
or Copy / paste into adCenter Desktop and then
upload.



Thank you !



