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HOW TO START (SEARCH) 
ADVERTISING ON BING ?
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The Yahoo! and Microsoft Search Alliance is a major initiative between the
companies to create a competitive choice in search for advertisers and
consumers.

9

consumers.

When the Yahoo! and Microsoft Search Alliance is implemented, both
companies will continue to have differentiated consumer search
experiences.

However, Microsoft will manage the technology platforms that deliver
the algorithmic (powered by Bing) and paid (powered by adCenter)
search results.
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Market Shares in France

Google Bing Yahoo
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93%

Source : AT Internet Institute – November 2009
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Market Shares in US

Google Bing Yahoo
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70%

11%

Source : comScore – November 2009



Top Sites in Belgium (Alexa)
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A vision of the Future in Belgium

2012

• MSN is still the largest portal in Belgium

• Bing has gained market shares
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• Yahoo! opens Yahoo.be

10% to 20% market shares for Bing ?



• Audience in France : 9,2 millions Unique Visitors.

Audience

Reach your potential
customers when they
search for your products

• 68% are looking for information for an online purchase at least 3 times 
per month*

• 77% bought on the Internet during the last six months*.

• Bing users spend 26% more than the average Web user *.

Source: Médiamétrie NetRatings Cible +, Décembre 2009  /  *Source : Nielsen Online Q4 2008 Referral Effectiveness Summary



Average time spent on the destination sites, from . ..

03:10 03:07 03:04

03:56

Total Google Yahoo! Bing

Bing users spend 17% more time on
the destination sites that the average
French Internet users.

Qualified Audience

Average time spent on the destination sites, from . ..

Source: NNR France, June-August 2009  - for Microsoft

Bing users are 54% more likely to
convert than the average French
users and 61% more than the Google
users.

3,1% 3,0%

3,8%

4,7%

Total Google Yahoo! Bing
Conversion Rate after clicking on a result from…
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Women
50%

Men
50%

12-17 
years
6%

18-24 
years

Audience Profile : 25-49 years old

Source : Médiamétrie//NetRatings – december 2009

9%

25-34 
years
20%

35-49 
years
34%

50 years 
& +
31%



42% 25%

Part of the users who watched the sponsored links

A strong visibility of the sponsored links

Source : User Centric, Inc., juin 2009 – for Microsoft



I would like a Microsoft adCenter account.

How do I start?
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How do I start?
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Ad Rank
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Campaign Structure



Account Structure



https://adcenter.microsoft.com



Let’s start !



Step 1 : Target your customers



Step 2 : Write your ad



Step 3 : Choose your keywords
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Step 4 : Set your budget



Step 5 : Confirm your campaign
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Step 6 : Enter billing details and activate !
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Editorial Guidelines

To ensure your ad is accepted quickly, follow
Microsoft Editorial Guidelines for :

- Style

- Content

- Functionality

See Microsoft AdCenter Help for  complete
and detailed guidelines !



Character limits



Editorial style

Use correct :

- Capitalization

- Special characters

- Punctuation- Punctuation

- Spelling

- Grammar

- Price quotes

- Call to actions



Content guidelines

Restrictions for:

- Adult content

- Alcohol, tobacco and drugs

- Firearms and fireworks- Firearms and fireworks

- Gambling

- Illegal marketing, spam

- Pharmaceuticals

- Hate speech, violence, religious and political
content



Bidding

Remember :

- The amount you bid on your keywords affects your
ad’s position 

Bidding options and tools:

- Keyword match type

- Maximum keyword bid price

- Individual keyword bids

- Optional incremental bid

- Keyword bid estimator tool



Advanced functionalities

Similar to Google AdWords :

- Geo targeting

- Time targeting

- Conversion tracking

- Dynamic text

- Ad Preview Tool

NOT similar to Google AdWords :

- Gender & age targeting



Tools : 1. Microsoft Advertising Intelligence

- Formerly adCenter Add-in for Excel (beta)

- Keyword research and optimization tool



Tools : 2. Microsoft adCenter Desktop

- Make changes offline, and then upload

- Edit ads, ad groups, and keywords at once

- Creation Wizard

- Copy / paste adCenter data

- Get performance alerts

- Research new keywords



Results compared with AdWords

AdCenter AdWords Dif.

Impressions 177.770 1.383.850 12,85%

Clicks 12.840 1270380 10,08%

CTR 7,22% 9,20% 78,47%

Av. CPC € 0,22 € 0,69 32,64%

Same campaign, same period, same target

Av. CPC € 0,22 € 0,69 32,64%

Budget € 2872 € 87.277 3,29%

Av. Position 1,54 2,25 68,58%

Conversions 80 2.010 3,98%

CR 0,62% 1,58% 39,48%

CPA € 35,90 € 43,42 82,67%

� Low volume, but good CPC & CPA



Useful URLs

Microsoft adCenter :

- https://adcenter.microsoft.com

Learning Center, Downloads, adExcellence :

- http://advertising.microsoft.com



TOP Tip

Convert your Google AdWords campaigns into
Microsoft Campaigns :

1. Download the Excel template from adCenter.

2. Copy / paste your ads and keywords into the 
template.template.

3. Upload the filled Excel template into adCenter
or Copy / paste into adCenter Desktop and then
upload.



Thank you !


